Identifying Your Goals

My professional name is

I am a (jeweler, metalsmith, sculptor, etc.)

I make

I sell through

My primary geographical marketing area is

My secondary geographical area is

My price range is $

My most popular items are: : % of sales:

% of sales:

% of sales:

My actual audiences are: 1.

My competition is:

I am different than my competition because:

During the next 12 months, | want to:

a) increase sales by % c) be in ~ shows, exhibits, competitions
b) increase resources by % d) attend professional workshops

During the next 12 months, | will allocate these percentages to my business:

% of my time for explofatory work ( hours each week)
% of my time for promotion (slides, calls, etc.) ( hours each week)
% of my time for exploratory work ( hours each week)

% of my time for studio development ( hours each week)






